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EDITOR’
NOTE

On behalf of our editorial team, | would like to offer a word of thanks to our
readers, contributors, authors, editors, and anonymous reviewers, all of whom
have volunteered to contribute to the success of the magazine and also for
its mission to improve the quality of knowledge and information in the form
of publication in the sector of the relocation industry. We are publishing our
magazine once a year with a particular emphasis on quality, safety, and better
outcomes from industry research. | am equally elated to inform you all that
Reflection has been contributing tremendously to improving the quality
of industry research-based analyses and facts in the relocation sector by
publishing its issues regularly since 2021. An enormous amount of work has
been done towards the development of this magazine in the past few months.

Reflection is dedicated to the rapid dissemination of high-quality news content.
We know that only advances in the relocation industry and moving technology can
help us confront the challenges of the 21st century and capitalise on the promises
ahead. We welcome contributions that can demonstrate near-term practical
usefulness, particularly contributions that take a multidisciplinary or convergent
approach because many of the problems in the real world are complex in nature.

Supporting the development of an effective moving industry requires the
establishment of effective and efficient management and regulation system. The
Indian government pushed to introduce reforms to support and grow the sector
and an increasing share of organized market players.

| am highly grateful for the untiring efforts of my colleagues at Publicity Mantra,
MFI's Co-Founder and President Mr. Alok Bhargava, and MFl's Founder &
Chairperson Mr. Ajit Sharma for providing inputs and valuable insights about the
industry. The team Publicity Mantra has covered all crucial aspects impacting
the Relocation Sector and has given us a holistic view in a crisp manner.

Finally, We encourage contributions from the packers’ and movers'
community to ensure the success of India's First Relocation journal. Authors,
reviewers, and guest editors are always welcome. We also welcome
comments and suggestions that could improve the quality of the journal.

We hope you will find Reflection more informative in its future.

Thank you,

ANOOP MISHRA
Editor-in-Chief



FOUNDER’
MESSAGE

Being the founder trustee and chairperson of the Movers Federation of India,
I'am most delighted to take this opportunity to thank all our valued members
and industry customers for their continued interest and for trusting us. We
are dedicated to providing intensive support and guidance to all our valued
members and relocation industry customers in India.

We provide a variety of training through our workshops and seminars, conduct
press conferences, and share industry insights through various journals. We
also extend warehousing support, packaging support, 3PL support, tracking
support, and so on as desired by our members, which makes us one of the
leading autonomous bodies for pre-owned movers and packers in India.

Our goal is to make the relocation industry a scam-free sector so that anyone
in this industry can provide safe, dependable relocation services that exceed
customer expectations at competitive pricing and become our customers’
most critical link in their relocation needs.

| believe that our members’ vast experience in the relocation industry and use
of the latest technologies, scientific tools, support, and knowledge provided by
us will enable them to know the exact needs of the customers and ensure the
best possible services.

Being a non-profit organisation, we have been concentrating all our capabilities
to meet the relocation industry’s needs through our member-customer-
oriented work processes and differentiated services while making an active
investment in the IT and training sectors.

In any relationship, the essence of trust is not in its bind but in its bond, and it
has been our policy to maintain everlasting bonds to create strong relationships
with our members.

Their commendable faith has gifted us with the tagline, “Let's Grow Together”
Last, but not least, your trustin us willremain invaluable on our path to becoming
the largest autonomous body for the relocation sector in the country.

On behalf of the MFI family, | would like to say that as times change, we are
going to continue to evolve and hope that our interactions with the members,
help them grow as well.

Sincerely,

AJIT SHARMA
Founder/Chairperson



a workgroup evolve into a cohesive unit. The

co-founders not only share expectations for
accomplishing group tasks but trust and support
one another and respect one another's individual
differences. Our role as co-founders is to lead our
members toward cohesiveness and productivity.
Our co-founder’s team takes on a life of its own and
regularly nurtures and maintains the federation's core

Team building is an ongoing process that helps

objectives. it, just as they do for individual employees. on the establishment of multi-year relationship
i /

For more than 05 years, we
100% to the Relocation
solutions not onl

T

industry-customers
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The Co-founders' local and international knowledge,
paired with our broad but deep experience across
numerous sectors and technologies has allowed
us to provide valuable insight to our members to
develop practical solutions to solve real business
problems. To build and run a long-term sustainable
federation for relocation industries that provide value
for all stakeholders, including customers, memberis,
partners, suppliers, and shareholders, We are focusin

long-term predictable business'_i;;’_)ut}c, j
|_ ustomers by providing:: W




ADVISORY

Growth and change are two realities that no business
can afford to ignore.

We as a core team develop sustainable strategies for
the relocation industry’s unstructured information that
can help members’ businesses innovate and grow while
reducing costs are essentials.

IMPLEMENTATION

Our co-founders have expertise in an extensive range of
technologies, service markets, and industries, and many
are recognized as leaders within the industry.

Most of the co-founder’'s implementation services
have been built up from two decades of following and
refining relocation industry best-practice.

Federatior
of India

Movers
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SUPPORT & MANAGED SERVICE

Our worldwide resources collaborate across time
zones to deliver our 24x7 support and managed
relocation services via our members. As with most
solutions, there is no one size fits all and the answer
is MFI's Managed Services. MFI offers a variety of
packages to fit our industry’s needs.

Federation,, | /
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between people, groups, and nations who think,

feel and act differently. At the same time, these
people, groups, and nations are exposed to common
problems that require cooperation for finding a
common solution. One of the reasons why so many
solutions do not work or cannot be implemented is
because differences in thinking among the partners
have been ignored.
In the industry of relocation - we help families coming
from all over the world to find a suitable home, register
their children in the right school, and integrate into
their new community.

Every day we are faced with confrontations

Being aware of their interpretation of time, which in
some cases is almost the opposite of our view of time,
will facilitate the empathy of our relocation consultants.

If the relocation consultant manages to obtain that,
the expat's settling-in process will start with a positive
attitude to the new living environment.

Culture plays an important role in ensuring that an
individual's transition is smooth into a new location
both emotionally and physically. Many moving
companies offer various inbound and outbound
cross-cultural training programs to better equip the
relocating individual to the mindset of the destination
country. Thus, ensuring easy assimilation into the new
culture.

A quality-driven relocation service requires an
understanding of the perception of time of the
expatriate employee and his family. But before being
able to work with contrasts, the relocation consultant

08 REFLECTION
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has to be aware of his cultural programming.

The first face-to-face conversation should include a
brief description, in clear symbols and comparisons,
of the local time values in Belgium. It is important
to explain that the differences that divide are merely
cultural and not personal. Setting off a relocation
procedure on a foot of mutual comprehension of
each other’'s conceptions or misconceptions of time,
will avoid frustration and will enhance the efficiency of
the relocator’s work.

Piloting people to their new home and life abroad is
a task of considerable importance. Therefore, next to
a passion for people, sincerity, and integrity, the skill
of empathy is instrumental in the relocation business.
Anticipating different perceptions of time will help us
treat the ex-pat families with the patience and respect
they deserve.

Cross-cultural training is a practical
and beneficial preparatory step,
prior to an international assignment.

This training has proven to
dramatically increase the chances of
assignment success and employee
adjustment and satisfaction.
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elocation is an enormous
step that requires thorough
planning and preparation.
As such, you need to make
sure that you only rely on the
best help available for the task.

To do that, you must get to know
the moving companies you're
looking to hire better through
interviews. Before sorting out the
finer points of your move, you must
first determine the right questions
to ask the candidates. To make
things easier, we have compiled
seven essential questions that will
help show you their qualifications
and compatibility with your
relocation needs.

1. How long have you been in the
relocation business?

This question helps you determine
the history of the moving company
you're planning to hire. It will give
you a feel of the quality of service
you can expect from them. After
all, no bad mover can last up to
100 years in the industry if they are
not good. Take note that the long
history of the business still has no
service quality guarantee. However,
the length of their experience in the
job allows you to gauge their level of
expertise and, therefore, get closer
to a decision on whether they are a
good fit for you.

2. Do you have past customer
references?

10 REFLECTION

Besides their own recorded history,
you should also dig deeper into the
movers' customer reviews. Look
for comments about their services,
both good and bad. You can find
client testimonials on their website
or ask them to give you some
references personally. Be critical in
investigating by adding third-party
platforms, social media, and online
searches as your sources for the
reviews. Practicing due diligence in
determining a mover's track record
helps you avoid scams and boost
your own peace of mind. PRICE

3. What Type of coverage can you
offer?

When you hire people to move
all your belongings, you entrust
them with some of your most
valuable possessions. Because of
this, it's only fitting that you get
some sort of insurance that they
are in good hands. This is where
moving coverage becomes handy.
Moving coverage is insurance
that covers the cost of your items.
Basically, the value you declared
would be reimbursed to you should
any of the covered items get
lost or damaged while in transit.
All reputable movers provide basic
liability coverage for their clients,
be it an international or domestic
relocation However, some offer
more comprehensive protection
than others, so you must check the
extent of what each candidate can
offer.

THE FAKES

4. What services do you provide?
Now that you've determined how
well they do the job, it is time to
check whether they offer the same
services you need for your move.
Besides transporting your things
from point A to point B, you may
also require assistance with:

e Packing and unpacking

¢ Loading and unloading -

e Furniture assembly or
disassembly

e Secure storage

For international relocation, look
for a service provider that offers
customs clearance, vehicle shipping,
temporary accommodation,
language and cultural training,
and departure services.
Note that different professional
moving companies offer varying
services, so be sure to list down
what you need first and use that
as a guide when going over all the
candidates.

5. Are your estimates binding?
Estimates serve as your guide on
how much money you need to pay
the movers. However, some moving
companies may give you a very low
estimated price to entice you to
go with their offer, only to charge
more than what you're prepared to
pay on moving day. If you choose
a company that increases its rates
when it's already too late to turn
back, it will leave you with no other
option. To keep this from happening,
always verify whether the estimates
you get are binding. This way, you'll
be sure that the price — no matter
how low — remains the same from
the estimate to the final bill.



6. How do you compute your moving prices?
Moving service rate calculations usually depend on
various factors, including:

¢ The weight/volume of the shipment

e The distance between the origin and destination
e Seasonality of the service

e Basic hourly labor rates in the country

Some providers also charge extra for fuel and
specialized services, like moving art, transporting pets,
and assembling or disassembling furniture. By knowing
how a moving company computes its estimates, you
can adjust your budget or belongings to be moved
accordingly. Just remember to monitor the services
you acquire and their promised rates to ensure that you
don't pay more than you should.

7. How do you handle damages and losses?

Besides moving coverage, you also need to know what
a moving company does in case of damage or loss.
Do you get reimbursed for the total value of the items
immediately? How many complaints are there in their
customer reviews regarding failed reimbursements?
Before you even get to the point when you need to
apply for reimbursement, you must ensure that you
fully understand the claims process to avoid hassles.
Ask the movers how they handle such situations
or look for them in client reviews and testimonials.
With this, you should be able to dig into whether there
are any extra fees involved or if the claiming process is
much more troublesome than it's worth.
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MEMBER’S OPINION

MFl is a great name in the packers and movers indus-
try, but its real aim is to make the customers aware
and protect them from the unprofessional players who
spoil this industry and rob the customers. Nowadays,
there are a lot of such scammers in the market, so
customers need their clutches. Get to know them be-
fore they even come in. Because When the customer
reached its destination after handing over the goods to
those people, it became difficult to catch that fraudster
and take action against them.

There're five filters through which customers can test-

1. Write down the addresses of the offices of the moving
firm on both sides, go there in person, or, if feasible, send
a friend or relative. 2. If a consignment is supplied in parts,
proceed to the godown where the products will be stored
so that the packer can be checked there in the event of
fraud. 3. Must look at customer re-
views and determine which ones
are genuine and which are not. Re-
quest customer references as well.
4. Make a copy of the vehicle's pa-
perwork (insurance) and the driver’s
licence number. 5. The company's
invoice should expressly state that
no additional fees beyond the quot-
ed rate would be imposed.

Sunil Sharma
MFI CHANDIGARH

CARE HOME
RELOCATION

PACKERS & MOVERS

OUR SERVICES

Car & Bike Transportation )
Packing Service ©
Residential Shifting ©
Commercial Shifting ©

‘. 9888550901, 9317550901

Plot No 3, IT Park Road, Near Durga
Nursery, Chandigarh 160101

u‘ carehomerelocation@gmail.com

@ carehomerelocation.com
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elocation, It's a support to
companies as well as in-

dividuals when it comes
to employee movements
from one place to another.

So, basically, Relocation services
are mainly targeted at multinational
companies and organizations, help-
ing them ensure the successful trans-
fer of hundreds of thousands of em-
ployees across the globe each year.
And in today's global economy,
the need for international workers
seems never-ending, even during a
recession. Expansion into new mar-
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kets, a lack of local talent, and even
mergers and acquisitions are key
factors in the growth of this industry.

International  employee  assign-
ments can either consist of joining
an office abroad or establishing a
new presence in a new location.
It is quite difficult to obtain accu-
rate statistics, but it is generally es-
timated that Relocation companies
handle over 200 000 client fam-
ilies each year (yes, an employee
generally does not relocate alone).

As an autonomous body in the
moving industry in India, the MFI
(Mover's Federation of India) en-
sures to maintain service excellence
by investing in industry personnel.

MFI awards Accreditation status
in recognition of driving and pro-
moting industry knowledge among
its members and also recruits and
trains local workers bringing cap-
ital, skills, and industry know-how
to the workforce in the communi-
ties in which they do business.

As part of MFI's investment
in people, they arrange for
external training through
industry experts. For ex-
ample, for Handyman
A Services, the work-
shops are designed
as per the removal
industry’s bench-
mark  for  quality
training in providing
the highest quali-
ty removal services.
MFl has  designed
training programs relevant to the
standard functions of the com-
panies and also offers On Job
Training (OJT) which is usually
supplemented by external train-
ing and regional or global sem-
inars for best practice sharing.
Programs like Packing and

Loading training, SAS  training,
CRM Training and SCM training,
are mandatory for all its members.

The growing disconnect between
higher education and industry re-
quirements in India is a matter of
grave concern. With our overem-
phasis on academic performance,
even some of the best universities
in India are producing qualified
but hardly employable graduates.

The result is that the employabil-
ity gap is getting wider by the day.
Skill development needs to be a
strong component of our edu-
cational curriculum. A good mix
of classroom teaching and prac-
tical training is what is needed.

Though relocation and moving
companies are facing a tough chal-
lenge in India and the reasons are
multiple including the quality handy-
man but one of the major reasons is
the unprofessional, fly-by-night, of-
fice nowhere-to-be-found operators
who ruin the reputation of the indus-
try. MFI, being a nonprofit organiza-
tion, has been working towards the
betterment of the entire Relocation
Industry for 5 years.

“I you think Relocation
services are just about finding
a Packer & Movers for a newly
assigned employee, then think

again.

In fact, Relocation companies
provide international HR with a
range of services that has almost
no limits.

From Global Mobility Policies to

everyday concierge type services.”

- Anoop Mishra
Secretary, Movers Federation of
India.



The relocation industry is
in an exciting period of
innovation, and the
changes that it's currently
undergoing are playing a
huge role in shaping the
industry’s future.
Keeping an eye on
relocation industry trends
can help your business
stay on the cutting edge,
and can save you time,
stress, and money.

- Jitin Gulati
Co-Founder (Trustee)
MFI
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he last couple of years has
been a roller coaster for the
corporate relocation indus-
try. As companies increase
the number of employees they're
relocating, more services are being
developed to cater to their needs.
Numbers are up pretty much across
the board, and that means new
trends are beginning to emerge.
Here's a look at the latest reloca-
tion industry trends. New hires are in
the majority in terms of relocation.

Companies are finding it's nec-
essary to look outside their geo-
graphic area when hiring, in order
to find and recruit top talent. Ac-
cording to a survey by Neighbor,
24% of people in 2021 moved for
new job opportunities, while 6%
were relocated for an existing job.
Additionally, dual-career couples
are most hesitant to move due
to fear of a partner losing career
momentum. As a result, 90% of
companies report offering addi-
tional, non-standard  incentives
or policy exceptions in order to
convince key employees to relocate.
Partner benefits are a key exam-
ple. Companies are finding more

RELOCATION

SECTOR

than ever that they need a formal
policy in place in regard to relo-
cation. Standard policies are pre-
ferred over individuals, but the finer
points are still evolving to meet the
needs of the industry as it evolves.

Industry Employers are also looking
for hybrid solutions that standardize
relocation packages for employee
groups but also provide flexibility to
customize within those packages.
Sometimes it seems as if there are
more problems than solutions facing
the relocation industry in these tough
economic times. That's where the
role of technology comes into play.

Cloud and web-based technology
are altering the way everyone does
business, and the relocation industry
iS NO exception. The movement to-
ward tech-based relocation practic-
es is a natural one, and companies
that take it head-on are giving them-
selves an advantage.

Relocation technology helps to
streamline policy creation, reloca-
tion benefits administration, and
even expense reimbursement. It also
helps companies stand out against
the competition as tech-forward,
modern and innovative employers.



TOP TRENDS IN THE GLOBAL RELOCATION INDUSTRY

POST COVID-19

he technological trans-
formation and changes in
policy will positively impact
the relocation experience
through personalized services of-
fered to people.
As we now come to a near end of
the pandemic, the relocation indus-
try is bouncing back and we are see-
ing interesting trends and new ways
people are making decisions. Many
of the employees are now more
willing to relocate for work than they
were prior to the pandemic. Individ-
uals and profession-
b als still see the
value in ex-
ploring career
opportunities
and new ex-
periences by
moving within
the country or
internation-
ally.

As the war for talent is intensifying
and the employee’'s expectations
from the workplace are changing,
the global mobility policies of com-
panies are evolving along with it. The
relocation experience is an impor-
tant aspect to ensure that compa-
nies can attract and retain the best
talent. Business and travel are back
towards growth, and we can expect
a rise in demand for the relocation
industry in the coming years.

Therole of technology in relocations
As old and new challenges continue
to impact the relocation industry,
technology is a big enabler and sav-
ior. There are some jaw-dropping
advances in technology in areas
like Cloud, Artificial Intelligence (Al),
Internet of Things (loT), Robotics,
and Augmented Reality (AR), Virtual
Reality (VR). Companies are already
utilizing these technologies to per-
sonalize the consumer experience
and improve process efficiency as
well as reduce operational costs.
Technology is also helping improve
the design of policies, adminis-
tration of relocation benefits, and
streamlining expense management
Businesses that utilize technolo-
gy for relocations can differen-
tiate themselves to be the em-
ployer of choice and modern
employer that keeps employ-
ees at the center of their strat-
egy. New models of work have
transformed the way work is
performed as the traditional defi-
nition of office work has been
challenged by employees and
employers. New experiences like
Virtual Reality, 360-degree camera
views, and live showing of prop-
erties to shortlist & select places
can help introduce employees to

their new locales including offices,
homes, and surrounding facilities.

This can lead to an improved com-
mitment to the relocation process
through stronger emotional at-
tachments. In addition to improve-
ment in the consumer experience,
technology can also help with
proper  tracking,  administering,
and managing relocation projects.

Employee experience through flexi-
ble policies The priorities and person-
al needs of employees are changing.
Now, more than ever, businesses are
also realizing the importance of hav-
ing flexible policies that are personal-
ized to address the unique needs of
their employees. A clear relocation
strategy with individual plans is fa-
vored over standard policies. To en-
able ease of managing operations,
employers can put standard tem-
plates in place that can be further
customized as per individual needs.

While traditionally, relocation ex-
penses have been seen as perks, itis
no longer the case. Employees see
these expenses as not just to com-
plete the transaction of moving, but
to add value to their life. The whole
perspective has changed from relo-
cations being just a cost to a more
value-adding activity linked to em-
ployee experience, motivation, and
retention. A lot of new policies linked
to relocations are driven to aid the
recruitment efforts of companies
vying for the best talent across the
world.
- Alok Bhargava
President
Movers Federation of India
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THE POTENTIAL
FUTURE OF -~

RELOCATION
INDUSTRY IN
INDIA

oving and Packing has never been an industry
Mbound to certain specifications. It is rather a

changing space where new values are getting
added constantly. As the demand and requirement for
shifting services have increased, organizations have also
increasingly focused on making their company more re-
liable and durable to cope with the rising demand. De-
livering the highest performance with 100% Customer
Satisfaction is what the industry is focusing on.

i

The Indian government's commitment to expanding
the manufacturing sector, improving infrastructure, and
bureaucracy, and tackling corruption, as well as to the
Make in India and Smart Cities initiatives, are also attract-
ing companies seeking global growth.

Producing an influx of expatriates, international assign-
ees, and corporate relocations, thus improving the busi-
ness, economic and political environment is fueling the
expansion of India’s vibrant global mobility sector.

Particularly in such a complex and fast-moving land-
scape, HR and global mobility managers need access
to the latest information if they are to ensure that their
companies comply with all the regulations governing
the management of international relocations and as-
signments in India.

The Leela,

With input from experts across the global mobility and
relocation industry, it covers the latest trends in inbound,
outbound, and domestic relocation — from hotspot relo-
cation destinations like Bangalore, Pune, Gurgaon, Hy-
derabad, Mumbai, and India’s eight Special Economic
Zones, to industry sectors and assignee profiles — plus
talent management, immigration, residential and com-
mercial property, and employee support topics, includ-
ing education and international schools.

As the demand and requirement for shifting services
have increased, organizations have also increasingly
focused on making their company more reliable and
durable to cope with the rising demand. Delivering the
highest performance with 100% Customer Satisfaction
is what the industry is focusing on.
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‘We know how difficult it is for folks to get the right
and reliable service providers at a genuine price. Not
only the process can be time-consuming but also
stressful.” To eradicate the hassles and make the re-
location process easier for customers we help them
to find the appropriate movers and packers in their
area.

Getting professionals’ assistance during a household
or corporate relocation is imperative. Movers Federa-
tion of India provides the list of accredited cross-ver-
ified and top reputed members of the relocation
industry from all across India. Growth in emerging
markets has been both a threat and an opportunity
for the relocation industry.

The environment is changing and becoming more
challenging. Understanding this ever-changing en-
vironment by altering strategies according to cus-
tomer requirements makes a particular organization
successful in this industry.

AJIT SHARMA
Founder/Chairperson
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IMPACT & CHANGES ON

RELOCATION INDUSTRY DURING

COVID-19

nalysis of impact and

changes on moving indus-

try during COVID-19 After

the outbreak of the lethal
disease of COVID-19 in 2020, it is
not just the human lives impacted,
but also many businesses across the
globe.

The immediate implementation
of the lockdown in the countries
struck various industries leading
to the unexpected termination of
their businesses and fall out of the
economies. Initially, the duration of
their stay on their operations was
unknown as the countries were still
grappling to control the situation.

Although the nations worldwide
have somehow successfully come
very far economically and managed
to control the outspread of conta-
gious diseases, the countries will
still be in need of abundant time to
stand on their feet again from an
economic point of view.

In India, one of the major industries
that got severely impacted after the
series of COVID-19 lockdowns since
2020 was the relocation industry. As
the major role of this packers and
movers industry is to help people
shift from one location to the oth-
er with their belongings, the sudden
enforcement of a complete lock-
down in the country abruptly halted
their operations.

People postponed their moving
plans due to the scare of the dead-
ly virus in the country and stringent
lockdown guidelines implemented
by the government.

The moving processes worldwide
were temporarily suspended with
severe transportation restrictions
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and strict social distancing require-
ments.

This posed a challenge for the mov-
ing industry. It was quite clear that
this part of the logistics sector might
witness next-level changes in the
coming time.

Some of the major impacts of COV-
ID-19 on the relocation industry in
India are:

¢ No Contact Deliveries

Packers and movers implemented
social distancing norms in their mov-
iNg processes to restrict the points
of contact between them and their
customers. Most reputed moving
companies customized their servic-
es by promoting online payments,
uploading, and updating documents
online, and invoicing and e-billing.
MOVING INDUSTRY DURING COV-
ID-19.

e Home Survey On a Video Call

The pre-move survey conducted
face-to-face at the customer’s place
to provide moving cost estimates
is now carried out on a video call.
The customer will now be required
to give them a walk around in their
home to give them an idea about
the relocation needs. Paperwork
will be signed virtually, consider-
ing the social distancing norms.
Halt in transportation process: With
highways connecting cities closed,
transportation of goods became
non-operational. Many truck drivers
returned to their hometowns as no
work was there. The cost of petrol
was fluctuating due to the fall in the
GDP. leading to fewer transport ve-
hicles on the roads.

Implementation of safety precau-
tions: Safety measures for COVID-19

are a must for the moving compa-
nies after the relocation industry is
back in action.

The use of N95 masks, gloves, and
PPE kits is a must for the moving
professionals during the move. Every
packed box is sanitized, and workers
and customers maintain zero con-
tact with each other.

o Popularization of Warehous-
ing Services

Warehousing and storage ser-
vices became popular during the
pandemic. People can save mon-
ey on rent and keep essential
items safe until they move. Such
services are available for both
short and long-term purposes.
Increase in domestic relocation: A
significant impact of the pandemic
can be seen on the supply chain.
If international relocation compa-
nies in the USA, UK, Canada, etc.
took a back seat temporarily due to
restrictions, there was a consider-
able increase in domestic shifting.

e Demand and Supply Changes

Relocating to developing coun-

tries with increased human capi-
tal at reduced rates. This will open
new gates of opportunities for the
packers and movers in offering their
expert services to their customers.
Identification of these countries will
help moving companies to have a
better position during such a crisis.
Moreover, with an increase in cul-
ture, some companies are prepared
to invest in digital technology ser-
vices rather than moving expenses.

The Packers Movers is one of the re-
puted and trusted online reference
directories of packers and movers
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in India that operate not just in India but also overseas.
The portals help people getin touch with reliable pre-veri-
fled movers and packers that meet their preferences and
budget. As the website exclusively rendered services in
the moving industry and has been working closely with
relocation companies, it witnessed a massive change in
the landscape of this sector post-COVID-19.

The industry saw a fall in the requests for intercity shifting
in India; even the requests for local relocation witnessed
a considerable decline. The pandemic made mobility
professionals change their methods of operations and
evolve new ways that comply with government requ-
lations to relocate people in a safe and secure manner.
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MEMBER’'S OPINION

Speaking with Manbir Sharma, the Owner of Shivam
International Movers & Packers, Raipur, said, ‘Logistics
and transportation became the worst-hit sectors in India
and witnessed a major downfall in their services as these
industries majorly depend on transport. Although relo-
cation is an essential service in every state, the moving
industry is not behind to face the economic repercus-
sions of the virus. Over several months, we have noticed
cancellations and rescheduled moves leading to finan-
clial damages to the moving companies.

As we have hundreds of packers and movers associated
with MF| that we work very closely with, we have seen
their professional ups and downs after the Covid-19 out-
break. After the first lockdown which was imposed on
22" March 2020, We noticed a 50% to 60% fall in the
moving inquiries. Even the frequency of moving jobs
on our app were reduced as most
of the companies were non-oper-
ational. But, later noticed a signifi-
cant hike of 20-30% in the inquiries
for & from metro cities like Chennai,
Bangalore, Delhi(NCR), Hyderabad
& Pune based packers and movers.
Things are much more normal now
as the relocation industry is evolving
with significant behavioral changes
in COVID-19 pandemic.”

Manbir Sharma
MFI RAIPUR

SHIVAM

INTERNATIONAL
PACKERS & MOVERS

LIG 19 SECTOR 1 SHANKAR NAGAR RAIPUR, CHATTISGARH, PIN- 492001

SIPMRAIPUR@GMAIL.COM | WEB - WWW.SIPM.CO.IN
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oday, technology has massively

I benefited businesses in India and
across the globe. It has touched
every field of human activity imaginable.
The relocation and moving industries
are no different. It is one of the most
complex and diverse industries. Most
individuals today are on the move. That
wasn't the case a few decades ago. For
a long time, India was viewed as a tra-
ditional society where people usually
stayed in one place for a long time. Of
late, a change in this pattern has been
noticed, and it has become very evident.

Due to numerous reasons, people are
constantly moving from one place to the
other. Work, lifestyle choices, change
in the standard of living and higher dis-
posable income is making people shift
base more often than usual. This float-
ing population has given a big impetus
to the moving and packing industry of
India, whose net worth is $5 billion and
provides direct & indirect employment
to 1 million families in India. Though the
estimated size of the relocation industry
is much smaller compared to the United
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States, it is growing. As the Indian mid-
dle-class stratum of society is growing,
the mobility of employees has become
quite popular. Unlike the past decades,
when only the affluent resorted to avail-
ing relocation services, today people
from all kinds of backgrounds are opt-
ing for trusted packers and movers. No-
body wants to go through the daunting,
traumatic experience of moving alone.
Owing to this fact, we must admit that
the moving industry in India saw some
positive trends nowadays that have been
driving transformation, reducing imped-
iments, and putting Indian packers and
movers on the road to success.

There is a lot of investment that the
logistics and transport industry is at-
tracting in the coming year. Owing to
the transformations and changes led by
these investments, the industry will cre-
ate huge jobs. As per the experts’ predic-
tion, by 2022, the transport and logistics
industry can be the largest job creator.
At present, the industry employs over 22
million people in India. The report also
indicates that the growth in the industry

THE

EMPLOYMENT

SCOPE

IN RELOCATION

INDUSTRY

would result in a 10 % reduction in indi-
rect cost which in turn resulted in a 5 to
8 % growth in exports. It is expected that
by 2020, the Indian logistics sector will
reach USS 215 Billion.

In the year 2017-18, the logistics Indus-
try profits account for USS 160 Billion
and it is expected to reach USS 215 Bil-
lion by the year 2020. The Indian gov-
ernment has made an announcement
that it is working on the policy to de-
velop a new logistics plan in India. The
aim is to develop the most econom-
ical way to transport goods by 2035.
If the country’'s economy needs to op-
timize its GDP, the supply chain barriers
need to be controlled and thereby inter-
national business can also be increased.
The advantages of the reduction in tariffs
will minimize the logistics cost and thus,
the GDP oftheeconomy willbeincreased.
Globalization and increasing expanding
global trade volume have forced the na-
tions to increase their logistics capacities.

The logistics industry's development
has facilitated manufacturing, distri-
bution, and marketing, offering glob-
al competitive advantages to the
country that invested in the sector.
Accurate and strategic planning of logis-
tic companies in Chennai and other cit-
ies in India became a significant tool for
the country to get advantages in both
costs and efficiency. Transportation joins
together the elements of production
in a complex net of connections be-
tween consumers and manufacturers.
The consequence is usually a more ef-
ficient part of manufacturing by the
exploitation of geographic compara-
tive advantages as well as the means to
create economies of scope and scale.
Economic growth is increasingly associ-
ated with transport expansions, specifi-
cally infrastructures, but also with man-
agerial expertise that is significant for
logistics. Thus, even though transpor-
tation is an infrastructure-intensive pro-
cess, hard assets must be supported by
a range of soft assets, particularly labor,
warehouse management, and informa-
tion systems.



Relocation market is largely unorganized in India with
very few large and organized players on the ground. The
key challenges faced by the industry today are aware-
ness and reliable and skilled labour. Many people form
a stereotyped idea when they hear about a Packers &
Movers company and equate them with unprofessional
service providers because of their previous experiences.

Packers & Movers industry in India is an industry that has
not achieved its much deserved attention or recognition.
Itis an area that is ripe with potential and yet the resourc-
es are far from complete utilizations. There is however
a huge demand for logistic services in India especially
with the growth of the Indian economy. As India’s expe-
riences such rapid growth, the demand for relocation is
rising and with it the number of organized players who
provide quality service is also increasing. Many entrepre-
neurs have identified that there is clear dearth of a quali-
ty relocation service provider in the market and they are
being motivated to capitalise on this opportunity.

According to industry estimates, the Indian relocation
sector is valued at about S2 to S5 billion, and is expected
to grow 20% annually. The gravity at which it is growing
and evolving month-by-month, it can be concluded that
happy days for India’s relocation industry is coming. In
the last two years, a lot of things have changed for relo-
cation industry in India. Demand for relocation increas-
es, new trends have changed the industry norms, cus-
tomer preferences changed. The growth factors pulled
in new scope of demand.

- Anil Sharma, MFI Pune

BE THE

FACE

KNOCKOUT
THE FAKES!

Dear Packers & Movers,

We wore bwiting you to support end
participate in. MFI's largest mission to
protect the relocation  sector  from
scammers, crooks, & wheeler-dealers. If
you are carrying the similer ideslogy end.
went to work for bringing changes &
rejorms in the Relocation ITndustry, MFI
is the right destination!

@f’ (2) 1800-121-81818

Movers Fodaraiian of Iadia www moversfederation.org

SRI SAI BALAJI
PACKERS & MOVERS

Our Service

B Home & Office Shifting
B packing & Unpacking
M Loading & Unloading
B Car Carrier Services

B Transportation

B Warehouse Services

Contact Us

+9170088 46033

www.ssbpackers.in

Jame—
Azadi iy
Aminit Mahotsay

MFI

MOVERS FEDERATION
OF INDIA

&F’““HQ
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MILLENNIALS

s millennials gain an increas-
Aing share of mobility opportu-
nities, relocation professionals
must consider the policy compo-
nents that motivate and support

them.

Millennials’ predisposition to travel
suggests a less generous policy may
be needed, reducing costs — but
could millennial policy segmenta-
tion be a step too far?

The workforce of today is becoming
ever more diverse in its composition.
The multi-generational nature of the
employee profile has received much
publicity as baby-boomers work
alongside generations X, Y, and Z,
and millennials gain a greater share
of what was once the preserve of
the baby boomers’ employment op-
portunities. With respect to mobility,
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the profile of a typical relocation is
changing.

This has implications not only for
relocation policy design but also for
perceptions of equity and justice
within organizations. As the work-
force ages and retires, organizations’
demographics are changing to in-
clude a higher proportion of millen-
nials.

It is widely reported that having
grown up in a world where interna-
tional travel is a regular occurrence
and having attended universities
where international diversity and
the opportunities to study abroad
are widespread, the new work-
force generation is keen to work
abroad and expects to do so as
part of their career development.
For their part, organizations are re-

OVING

Millennials in entry-level
relocation positions may
perceive inequity and lack
of organizational justice,
reducing their willingness
to join, or remain with an
employer, thereby cre-
ating significant leakage
from future talent pipe-
lines.

cruiting more widely, including
from across borders, and from
international pools of university
graduates.
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Imost two-thirds of compa-
Anies that took part in a recent

survey are putting in place
relocation policies as they evaluate
remote work models that will allow
employees to work from anywhere
(WFA) even after the Covid-19 pan-
demic.
As per the survey, 64%, or 151 out of
236 companies either have a relo-
cation policy in place or are actively
considering one. Prominent sectors
looking at this include technology,
telecom, financial services, profes-
sionalservices, and consumer goods.
Out of all the firms considering a
relocation policy, 45 plan to adjust
salaries to the new location immedi-
ately based on market data while 60
companies plan to make decisions
on a case-to-case basis, As many as
32 companies plan to leave salaries
unchanged and manage merit in-
creases normally going forward, and
15 plan to leave salary unchanged
and limit merit increases going for-
ward until alignment with local pay
is achieved.
The components that companies
may look to restructure include ba-
sic salary (when benchmarked to lo-
cation market data), housing allow-
ances, and cost of living allowances.
Some corporate’s are currently of-
fering a basket of roles that are en-
abled for remote working.

47
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“These are open to both new hires
as well as existing employees who
might want to take a remote option.”
At this stage, various options are that
the direction of future work will be
hybrid and allow a combination of

roles to coexist.

THE FUTURE IS HYBRID

However, an overwhelming ma-
jority of the study agree that virtual
work is here to stay, in some ca-
pacity. Almost half of the respon-
dents, 46 percent, want to return
to work part-time. Of those who
are willing to come into the office,
only 27 percent say they want to re-
turn to work five days in the office.
Overwhelmingly, most think, 90
percent, of the future, is a hy-
brid model where some days
employees work from the of-
fice and some days from home.

What will companies and their lead-
ers need to do in order to success-
fully move back to in-person work?

Very few organizations, as low as 5%
iintend to stay as virtual-only organi-
zations. But the hybrid work model
to throws up infrastructural chal-
lenges. For one, they are having a
hard time deciding whether or not
to lease office space.
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1

More businesses are rec-
ognizing that the work from
anywhere in the world, opens
great possibilities when it
comes to hiring talents.”

Ramesh Jangra
Co-Founder MFI

u




THE MFI'S MOVING TIPS

ur moving quotes, from
MFlsaccredited members,
provide customers with a

proximate idea of pricing for their
move.

These quotes can be very helpful
in determining and comparing
moving COStS across various
moving companies. After we're
able to gather more information
about your move, we can give
you a moving estimate, which
provides a more accurate price
for your move.

MFI understands

that customers

want to review
comparative

pricing and

moving  services

before they hire

a long-distance

mover. With that

in mind, we strive

to provide moving

guotes in a timely

manner so  you

India) quotes, the moving company
that you select has the federal
authorization, granted by the Federal
Motor Carrier Safety Administration
(FMCSA), to move your belongings
across state lines.

1. Compare moving  service

packages and pricing.

2. Make sure that the mover
you select has experience in the

ET A COST-EFFECTIVE

MOVING

uote!

contact during the moving quote
process so that you can have all of
your pricing gquestions answered
quickly.

How Do | Get an Accurate Moving
Quote?

There are many factors that
influence the price and accuracy of
your moving quote. Understanding
this process and providing accurate
information is critical to
getting

can move forward
confidently  with
the decision-
making process.

Researching
Your Move

As  you
guotes from
m o Vv i n g
companies, be
sure to research
their  credentials .

gather

and reputation.

Here are a few things to look for
when you are in the research
phase of your move:

Ensure that, if you are looking
at long-distance moving (out of
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moving  industry R
and offers quality services
to its customers.

3. Request a direct point of




times of the year can impact the
cost of your move. If you have
the flexibility, ask your moving
company if there are certain
timeframes that may be more
cost-effective for you.

e Seasonality

Generally speaking, the summer
months are the most in-demand
months for moving, due to ideal
temperatures and  favorable
moving conditions. Your moving
quote may be lower if you move
during ‘non-peak season’ dates.
Peak season dates tend to fall
during the May, June, July, August
and September months.

1

"« Distance of your move

The distance between your old
nd new home can influence
our moving quote price. Expect
& to have a higher cost the
further the distance to
L your move destination.

e Size of your home

times, the size
our home can
your moving
or example,

minimalist

es in a
bartment
fewer
> than
ho
ully
e d

i
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calculated on weight; therefore,
heavier items may lead to higher
moving quotes. Many movers
even set their charges based
on minimum weight. This is
sometimes one of the most
overlooked factors that is used to
calculate your moving quote.

¢ Moving Add-ons

At MFI, we offer a wide variety of
add-on services to enhance your
moving experience. Some of our
offered add-on services include
TV mounting, debris pickup, and
more.

e Packing and labor costs

Packing services can increase
your moving quotes but also save
you time and hassle. You can save
money if you choose to pack
yourself. If you decide not to pack
your items, we offer both full and
partial packing options, so you
can pick which option is best for
your timeline and financial plan.

e Moving Protection

The level of moving protection —
i.e., what your mover's liability will
be in the event of unforeseen loss
or damage to your belongings —
that you select can change the
cost of your moving quote. All
interstate movers are required
to offer a minimum amount of
moving protection to customers,
also known as valuation. MFI
includes its basic Full-Value
Protection in every initial quote.
However, you can also elect a less
expensive “Minimum Protection”
option and/or purchase additional
amounts of Full Value Protection
if you choose.

e Storage Costs

Depending on the complexity of
your move, you may need short
or long-term storage. Including
storage as part of your long-
distance move will increase your
moving quote.



The Indian relocation industry worth is
estimated at whopping 5 billion dollars
but it is still highly unorganized and
competitive . Everyday we read about
relocation scams and poor services
Industry  lacks  regulations on
fraudulent companies and credibility
crisis looms large . Some motivated
industry people started Movers
federation of India (MFI ) in 2017 to
create a trust worthy brand and
provide a hassle free experience to
the consumers .

Relocation industry is one of the major
industries that got severely impacted
after the series of COVID-19
lockdowns since 2020.

This industry helps people shift from

one location to the other with their_

belongings and provides employme
to millions of people . The sudden
enforcement of complete lockdown i
he country abruptly halted th
rations.  This posed a
nge for the industry . Kudo
dustry that in post par
ave adop
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MFI has been working to make this
industry organized and transparent.
Industry must focus on transparency
in prices and there should not be any
hidden charges. Real-time tracking
facilities to customers for their goods
is another thing industry must work
upon.

MFI team must keep themselves
aware of the changing dynamics and
trends of India’s relocation industry.
Today’s customers spend more time
online, they're likely to compare a
couple of offers. The industry has to
understand the versatile needs of
today’s clients. You have to address
their requirements and have to offer a
hassle-free moving experience.

MFI is working on relocation, logistical
and enterprise solutions for the
industry and its members. You have to
offer your clients a fully technolog

MFI brand name gives guarantee of
time bound delivery and best services
. We have zero tolerance for any
defaulter in our organization . People
must need to go with only licensed,
insured and experienced packers and
movers for best services and avoid
scams .Please go for MFI associated
packers and movers companies for
your relocation needs ."

| have been monitoring MFI activities
closely and can proudly say that this
organization has done a lot to make
relocation industry better on every
aspect .| wish whole MFI team my
best wishes .

PAWAN JINDAL,
Travel Journalist, Delhi




AFFORDABLE
RELOGATION
SERVIGES

OUR SPECIAL SERVICES:
v~ Packing and Moving

v~ Cargo

v~ Transport Services

v’ Warehousing

v/ Door-to-Door Delivery
v/ Car Transport

+91 9376-26-1616 ¢
+91 9466-16-1616 o

24 HOURS
@ SUPPORT
SUPPLY

CHAIN %

Y gt

3 ON TIME

DOOR DELIVERY

Address: 43, 4th Floor, Shyam
Icon Business Hub, Aslali,

Ahmedabad - 382427, Gujarat

www.arg pGCkEfSlT\OVEfS.COITI




IF YOU CARE YOUR
HOUSEHOLD

YO SHOULDB \
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Hobli Bangalore North

near Navachethana School, Bengalt ' : -a. Indié,

CALL 9113651818 | EMAIL - PICKNTRACK@GMAIL.COM[



PACE

IN SMALLER COMMUNITIES

he warehousing market in

I India was valued at INR 1,050
Bn in 2020. It is expected

to expand at a compound annual
growth rate (CAGR) of 14.86%

between 2021 and 2025, to reach a
value of INR 2,028.86 Bn by 2025.

The usage of the warehousing
system in India has gained signifi-
cant prominence over the past few
years. In India, the warehousing and
Cold storage space occupation in-
creased by 77% from 2019 to 2020.

At present, warehousing in India
is mostly concentrated in tier-l
cities, such as Bengaluru, Chennai,
Kolkata, Mumbai, Delhi-NCR,
Ahmedabad, Pune, and Hyderabad.
However, with the rising demand for
e-commerce activities and doorstep
delivery services in the tier-Il and tier-
Il cities, the warehousing sector in
India is expected to grow potentially
in the coming years.

INDIA WAREHOUSING
MARKET OPPORTUNITY

The growth in the India warehous-
ing market is triggered by the robust
expansion in the country’s pharma-
ceutical, e-commerce, and manu-
facturing sectors. The rapid growth
in the market can also be attributed
to the government’s policy support
and increasing institutional invest-
ments. Other factors, including
technological advancements, such
as warehousing automation and ro-
botic mechanization are expected
to revolutionize the market.
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EXISTING AND PROJECTED SECTOR SPLIT OF WAREHOUSE DEMAND

: —1% =3
4% . »
5% — 3%
5% — 3%
23%
31% 30%
FY 2021 FY 2026P
3PL @® E-commerce @ Miscellaneous @ Other Sectors
@ Retail ® FrvCG ® rvco

Source: Knight Frank Research
Notes:
+ Warehousing demand data includes light manufacturing/assembling.

« Other Sectors include all manufacturing sectors {automobile, electronics, pharmaceutical, etc) excluding
FMCG and FMCD.

» Miscellaneous category Includes services such as telecom, real esiate, document management, agricultural
warehousing and publishing.

However, the unavailability of feasible lands, high land acquisition prices and
the lack of an adequate warehouse infrastructure in the country are factors
hindering the growth of the market.

Some of the major players operating in the market include Snowman
Logistics, Gati, DHL Express, and Mahindra Logistics.
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It is estimated that the e-commerce sector
will consume the most space in the next [ oM L oy P
five-year block of FY 2022 - 2026 at 9.1 SRR IS | TR

mn sq m (98 mn sq ft), 165% more than the
preceding period of FY 2017 - 2021. Simi-
larly, 3PL and Other Sector companies are
expected to take up 56% and 43% more
space in the next five years compared to
the preceding period. These three occupier
groups are expected to account for 86% of
the total transacted space in the next five
years compared to 78% of the transacted

space earlier.

ESTIMATED GROWTH STATISTICS BY SECTOR

E-commerce

Other Sectors

006

[E
@

Source: Knight Frank Research Notes: 0240

e Warehousing demand data includes light
manufacturing/ assembling.

« Other Sectors include all manufacturing sectors
(automobile, electronics, pharmaceutical, etc)
excluding FMCG and FMCD.

» Miscellaneous category includes services such
as telecom, real estate, document management, 151062) 254273
agricultural warehousing, and publishing.

1.5 (16)

Miscellaneous
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Industrials Y | Market Impact Pandemic Impact

This market will have on Market
[
PD..llIVE IMPACT INDIRECT

i

IMPACT (<

Market growth will . Incremental . Growth for 2020
ACCELERATE at . growth i
a CAGR of about

USD32691bn  5.98% AN oo

Market growth in
2020 likely to

Expected time by when the

impact on market will normalize Market esfimates fo be revisited and updated in Q3-2020,
i based on the revaluafion of the impact as the pandemic
I‘ Q3-2021 (Best Caze | spread plateaus. The update will be available free of cost

Q1-2022iiitorst cose et e

i
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PACKAGING

Lorem ipsum dolor it amet,
mei homero voluptatibus ei.

ndian warehousing is still at a very nascent stage

and has a long way to go before tapping into its

full potential. One of the ways to gauge the scale

of the opportunity the Indian warehousing market
represents would be to compare the area of industrial
and warehousing stock present in developed markets,
where the warehousing market is more mature. The
growth of a warehousing market is highly correlated
with the population and per capita income of a country
and is depicted in the adjacent table as well.

India has a per capita warehousing stock of just 0.02
sg m compared to the USA, China, and the United
Kingdom which have 44 sqg m, 0.8 sg m, and 1.09 sq
m respectively. Even in terms of transaction volumes,
USA's industrial and warehousing market saw 204 mn
sgm (220 mn sq ft) transacted during 2020, 7 times that
of India in FY 2021.

The e-commerce sector has been the biggest driver of
warehousing across developed markets globally. The
share of online sales in the UK had in fact spiked from
19.2% in 2019 to a steep 334% in May 2020 showing
the dominance and scalability of the online marketplace
even in a mature market. With only 4.7% penetration in
India (2019 est), we believe that the Indian e-commerce
market is on the cusp of its next phase of growth with
Indian business giants such as the Reliance and Tata
groups entering the fray along with global behemoths
Amazon and Walmart to capture this massive market.
A growing economy like India with the second largest
population in the world still holds massive potential for
its warehousing market which will fructify over the next
few years.
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COMPARISON OF WAREHOUSING MARKETS

United States of America (USA)

GDP Constant Prices (USD tn): 183
Poputation {mn) : 328

GDP Per Capita (USD): 55,753
Warehousing Stock (mn sqm): 1446
‘Warehousing Stock Per Capita {sqm) : 4.4

United Kingdom

GDP Constant Prices (USD1n): 28
Poputation {mn) : 6.7

GDP Per Capita (USD) : 43710
‘Warehousing Stock (mnsgm): 73
‘Warehousing Stock Per Capita (sq m) : 109

China

GDP Constant Prices (USD tn): 1.5
Population (mn) 11,397

GDP Per Capita (USD) : 8,242
‘Warehousing Stock (mn sqmj: 1,060
Warehousing Stock Per Capita (sq m): 08

India

GDP Constant Prices (USD tn): 2.9
Population (mn) : 1,366

GDP Per Capita (USD) : 2152

Warehousing Stock (mnsqmj): 309
‘Warehousing Stock Per Capita {sq m) : 0.02

Source: Worid Bank, China Logistics Research Association, Knight Frank Research
Notes: Warehousing sfock per capita = Warshousing stock/ fotal population
India represents the top eight cities. /1 includ i but exchide:
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Essence
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FOR FAST, RELIABLE,
SAFE RELOCATION

Our Services:
Packers And Mo Home and Office Relocation
Car & Bike Tra torage Facility Avallable

Email- essencepackers@gmail.com

@ 9911620683 | 8826620683 www.packersandmeoveringurgaon.com

Plot No. 182/ 4, Atul Katariya Chowk, Gurgaon - 122001
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HOME PACKERS & MOVERS

WHY
CHOOSE US

COST-EFFECTIVE & TIMELY I

TRANSPORTATION IS OUR STRENGTH.

w&m&gﬁusr !

SECURED & HASSLE FREE MOVING &
PACKING IS OUR FOCUS AREA.

RELIABLE & PERSONALIZED COURIER I

@ PACKERS AND MOVERS Iﬁ SERVICE IS OUR TRADEMARH.
@WAREHOUSING ~ EJT;]_’@', 1 wb

@ TRANSPORTERS e = .

@HOME SHIFTING

@STORAGE FACILITIES

ADDRESS :

SHOP NO 1, HEK COMPOUND, SHERA
PUNJAB NAKA, MAHAKALI CAVES ROAD,
NEAR ZION FITNESS, ANDHERI EAST,
MUMBAI 400093.

www.royalmovers.in

+91 7506648870

+91 9029026662




APPETITE

FOR ON-DEMAND WAREHOUSING

ith legacies of conventional
warehousing fulfilments
and rigid  3PL  (Third

Party Logistics) partnerships
rendered  obsolete, companies
are increasingly evaluating the
efficiencies of on-demand
warehousing as a cost-effective
and flexible business solution.
The COVID-19 pandemic has
spurred the emergence of a
vibrant ~ ‘on-demand’”  economy
globally and in India. In layman'’s
terms, it can be described as an
economic model leveraging digital
technologies to offer access to
different services. With legacies
of conventional warehousing
fulfilments and rigid 3PL partnerships
rendered  obsolete, companies
are increasingly evaluating the
efficiencies of on-demand
warehousing as a cost-effective
and flexible business solution.

On the demand side, it implies
the speed at which a service can
be accessed by a customer, and

on the supply side, it implies the
efficiency at which the service is
provided by the service provider.
Speed, scale, access, and service
efficiency form key parameters
of a seamless and efficient ‘on-
demand”  warehousing model.

On-demand warehousing is an
online marketplace model. It taps
the power of app-based tools to
help customers with warehousing
space requirements and connect
with logistics players offering excess
warehousing capacity on a pay-per-
use basis. By monetizing unutilized
storage spaces, warehousing players
are saved the hassle of bearing
considerable expense on surplus
spaces in on-demand warehousing.

The growth in  the Indian
warehousing market is triggered by
the robust expansion in the country’s
pharmaceutical, e-commerce, and
manufacturing sectors. The rapid
growth in the market can also be
attributed to the government's policy
support and increasing institutional

investments. Other factors, including
technological advancements, such
as warehousing automation and
robotic mechanization are expected
to revolutionize  the  market,

The robust growth of the
e-commerce market in India has
changedthe operationaldynamics of
conventional logistics. As customers
demand greater transparency in
their buying experience, on-demand
warehousing has proven to be a
flexible business model for retailers
and brands offering operational
scalability and supply chain agility.

Businesses can gain substantial cost
and scale benefits by focusing on
their core business activities and
outsourcing non-core  business
activities like warehousing to expert
solution providers. They are not
required to incur huge expenditures
on setting up and maintaining a
large warehousing and fulfillment
network for inventory storage
and distribution. Leveraging the
on-demand warehousing model




“Predictions from verious
industry reports pointed to the
fact that 165 % of additional
space in warehouses will be

occupied by the e-commerce
sector over the next
five years in India.”

enables companies to fulfill orders when demand is at a
peak and scale back when not needed.

Among the major cities in India, Delhi NCR led with the
highestabsorptionin 2021 at 18% followed by Pune at 15%.
Mumbai and Bangalore saw absorptions at 14% and 11%
respectively, while tier Il & tier lll cities accounted for 20%.

In addition, tier Il and Il cities such as Rajpura, Lucknow,
Coimbatore, Jaipur, Guwahati, Bhubaneswar, Nagpur,
Kochi/Ernakulam, Indore, Hosur, and Patna witnessed
around 8.6 million sqg ft of absorption in 2021.

These cities are poised to gain further momentum
in 2022 and 2023 with e-commerce and 3PL firms
capitalizing on consumption-driven growth and pushing
the demand for warehousing space.

Vacancy levels in tier | cities have increased from 84%
in 2020 to 94% in 2021 and rental values remained
stable in 2021 across the major cities with new projects
delivered with improved specifications and high-quality
environmental, health & safety (EHS) standards.

The market witnessed 4,200 plus acres of manufacturing
and  warehousing land transactions across tier | and
Il cities of which 51% was private land and 49% was
government land.

The overall industrial and warehousing space stock in
tier | cities is at 266 million sq ft at the end of 2021 and
is expected to reach 304 million sq ft in 2022 and 345
million sq ftin 2023.

Besides, strong  macroeconomic  fundamentals,
government initiatives favoring infrastructure
development in transport, water, power, and

communications and support to the growing sectors are
likely to drive manufacturing and warehousing demand
in India in 2023.

Growingdemand forwarehouse space for manufacturing,
e-commerce, and organized retail is likely to drive
warehousing demand in 2023. The market is likely to see
absorption in excess of 40 million sq ft and a supply of
over 45 million sqgft during the year.
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Cargo Nm Packers
KoT Pockers ond Movers

Safe And Affordable Shifting Services!

Our services are available
every day, 24/7!

We Are Professional Movers With
Affordable Rates

<5 Our Services
PACKING AND UNPACKING

* LOCAL HOME SHIFTING

* DOMESTIC HOME
RELOCATION

* OFFICE SHIFTING
SERVICES

* CAR TRANSPORTATION

BIKE TRANSPORTATION

www.cargonetpackers.in/info@cargonetpackers.in
e T — - T = - —— =
Add.Om Shanti Park, Opp.l1OC Gas Plant, Ahemdabad
Highway Road, Navagam Rajkot - 360003

“Work From Home and social
distancing norms have further
fuelled the e-commerce demand
and therefore growth of the
Indian logistics and warehousing
sector. The rising popularity of
quick commerce companies and

e-commerce companies focusing
on improving the delivery time
and customer experience will
result in the rapid growth of Urban
warehousing.”

Anoop Mishra
Co-Founder & Secretary
Movers Federation of India



here are at least five ways to
tell if a relocation company

is a scam. First, it won't
be accredited & licensed by the
Mover's Federation of India (MFI).
Second, customer reviews will
include complaints about prices
being higher than the initial quote.
Third, the moving company will
charge by cubic footage (rather than
weight). Fourth, it will ask you to sign
a contract before doing an in-home
estimate. Lastly, if you can't find
any third-party reviews, the moving
company is likely running a scam.

TELLIS A
COMPANY
A MOVING

1. It Isn't accredited &
licensed through the MFI.

e Why is this a red flag?

Did you know there is a federal
agency that tracks and regulates the
relocation industry? It's called the
Mover's Federation of India (MFI),
and it keeps tabs on the moving
industry. If a company isn't properly
accredited & licensed through the
MFI, there's a very good chance it's
a fraud.

e How to check on this?

Every reputable relocation company
has an MFI (membership) number,
which should be listed in the fine
printat the very bottom of its website.
Once you have a company's MFI

5 WAYS TO CHECK,
IS RELOCATION COMPANY

number, you can use it to search the
MFls database for any information
the agency has on that company.

2. It charges customers more
money than they agreed to.

o Why this is a red flag?

If most customers report that a
moving company charged them
far more money than they agreed
to, it could mean the company is a

Here are a few tips for sifting
through customer reviews to get
accurate info:

1. Read reviews on multiple review
sites  (Yelp, Google Reviews,
pick'ntrack, Consumer Affairs,
etc)

2. Be skeptical of customer
reviews that a company shares
about itself.

3. Actually, read the reviews—don't
rely on star ratings.
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scam. While there are valid reasons
for a company to raise your price
(e.g., your move takes longer than
anticipated or you have more stuff to
move than you disclosed), excessive
price increases and hidden fees are
indicative of moving scams.

e How to check on this?

Customer reviews aren't always the
best sources of information. People
tend to leave reviews only if they
have something to complain about,

which  means reviews generally
underrepresented customers’
positive  experiences, and you

should take them with a grain of salt.

4. Read positive and

reviews alike.

negative

While you're reading, pay attention
to trends, not outliers. If a majority
of customers on every site complain
that a company hit them with hidden
fees or treated them dishonestly,
that's something you should watch
out for. If relatively few customers
complain of these things, it might
not be anything to worry about.

3. It claims to charge by Truck
Size, not by CFT/Weight!

o Why this is a red flag?
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This is actually one of the most
common moving scams. Reputable
moving companies (except local
movers) charge you based on how
many cubic feet of space or load it
would take up in a moving truck or
container, If a company gives you
an estimate based on truck size or

container size, beware.

Plenty of moving companies will
give you preliminary moving quotes
onlineoroverthe phone. Thisdoesn't
necessarilymeanacompanyisshady.

However, these are  ballpark
estimates meant to give you an idea
of whatyour move will probably cost.

The actual cost is likely to go up at
least a little after an in-home estimate
(also called an on-site inspection).
After giving you an instant quote,
most real moving companies will
send an estimator to your home/
office to inspect everything you're
moving. After completing this
inspection, the estimator will give
you an updated estimate of the

actual price

ot dwerse 3l o e b R Rs o b Of your

* How to » move.  Some
check  on TR} UE Uepel qeTaBE oo e
this? do this step a

When you get your
moving estimate,

g eelfirle

little differently,
and some

pay attention to
the oﬂ?.dd]umin&s

Tt A A
Tt e P 0 A )
—v—ﬁhﬁwﬂﬂ |'r»'m=:

what metric
company uses to
calculate  prices.
If rates are based

T B ol & A% TS dC Be e &

ﬁ? 'wn'ﬂwnﬁrrm

even do it over
the phone in
special cases.

‘HTﬂ?}r‘li!ﬁ‘ ] ps it
iz il sl o vl
ot dumdlk)

Companies

on cubic feet or

@%mmniﬁamﬁmﬁﬂtﬁ@mm

that are trying

estimate is based
on weight, then

to scam you
tmnanmneaew Wil usually skip
;fn ot i e ) s g e .

the in-nome

it's  more likely
you're working
with a legitimate
company—
though you should
still verify this in some of the other
ways we've listed.
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4. It asks you to pay or sign
a moving contract before it
does an in-home estimate!

e Why this is a red flag?

Real moving companies won't ask
you to sign anything or pay them
a dime until they do an in-home
estimate to accurately assess how
much your shipment will weigh. If
a company skips this step and asks
you for payment or a signature
immediately after you get an instant
moving quote, watch out It's
probably trying to scam you.

e How to check on this?
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estimate  and
just ask you to
sign a moving
contract or pay
them upfront for whatever price
they estimated. If a company tries
this on you, do not send your credit
card info or sign any paperwork.
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5. It doesn’t have third-party
reviews.

e Why this is a red flag?
Moving scams are usually pretty
short-lived. To avoid repercussions,
scammers set up websites and
makeup company names that they
abandon quickly after they have
scammed a few customers. This
short lifespan means that they aren't
around long enough to get reviewed
by third-party moving websites (and
the experts at Move.org!), so if you
can't find any reviews of a company,
it might be a fraud.

e How to check on this?

A quick Google search should
do the trick. Search for “[moving
company name] brand reviews’
instead of  simply  “Imoving

company namel” to turn up more
than the company's own page.

You canalso search for brand reviews
directly on Moversfederation.org.
We thoroughly research every
company we review to ensure
we dont recommend any scam
artists or frauds. If we recommend
a company, then you can rest
assured that it's properly accredited
& licensed through the MFI.
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s we continue to recover
from the covid-19 outbreak,
if you are planning a
move with a professional
moving company, you may want
to consider some additional actions
to help support a safe move. Below
are some practical tips designed to
assist you with the move process.

Before You Move...

Make sure you ask your professional
moving company what measures
they are taking to ensure a safe
move experience with respect to
COVID-19. Most reputable movers
understand the safety of you and
your belongings is critical during any
move. However, when it comes to
your safety and health, it's imperative
the moving company you choose
demonstrates they have you in mind.
Below are a few questions to get
you started as you get your movers:

e What precautions are your
movers taking to help prevent
the spread of COVID-19?

e What precautions do you
recommend | take during my
move?

e« What will you do if its

discovered that a worker or
customer has been diagnosed
with COVID-19?

e Do you have a list of FAQs or

additional information that
addresses moving during
COVID-19 that | can review

before | schedule my move with
you?
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BEFORE

U

CONSIDER A VIRTUAL
MOVING QUOTE

The virtual survey offers an
alternative to the traditional in
person moving estimate allowing
you to remotely walk an estimator
through your home using video
chat on your mobile device.
Check with your moving company
to find out how you can best prepare
for their virtual quote process. If you
choose to try our Virtual Survey tool,
here are a few things you can do to
prepare for your remote estimate:

¢ Make sure your phone or tablet
is fully charged

¢ Make sure you have a strong
Wi-Fi signal. If you are not
connected to Wi-Fi, data
charges may apply.

e Turn on the lights in all of the
rooms you will be showing to
your estimator.

e Open all cabinets and closets
for items inside you will need us
to move.

« Have a tape measure on hand,
just in case your estimator
needs you to measure an item
for accuracy.

CLEANING

Hiring professional cleaners to
help with your move-in/move-out
cleaning tasks can be an excellent
time-saving option. However, you
may also choose to do the house
cleaning yourself.

The National Centers for Disease
Control of India (NCDC) provides
general  recommendations  for
routine cleaning of households:

e Practice routine cleaning of
frequently touched surfaces (for
example tables, doorknobs, light
switches, handles, desks, toilets,
faucets, sinks, and electronics
with  “products suitable for
the surface, following label
instructions.”

e Pay close attention to the
safety instructions when
using cleaning products. For
example, never mix bleach with
ammonia or any other cleaner;
wear rubber gloves and other
protective wear, if indicated;
increase ventilation by opening
windows and doors to allow in
the fresh air.



“It is adviced
to Consult with
the Physician

if you have any
of Covid-19
symptoms!”

During Your Move (If your movers
have arrived for loading and
unloading) Greet with a smile, not
a handshake.

It's not rude; it's simply safer to
use other non-contact methods of
greeting.

MAINTAIN A SIX-FOOT
DISTANCE

As your drivers and workers load and
unload your belongings, practice
social distancing AND refrain from

helping with the move — let them do
it. If possible, keep children, pets and
vulnerable household members in a
separate area.

WASH HANDS

Request your movers wash their
hands at the door and at regular
intervals. It's also a good idea to
limit restroom use to one in the
house. Provide cleaning wipes for
doorknobs and light switches in the
restroom and near entryways.

Practice NCDC recommended
protocol to decrease the spread of
the virus.

These recommendations include
but are not limited to the following:
wearing masks and/or creating
reminders to avoid  touching
the face, limiting food sharing,
scheduling regular hand washing
reminders by email/text notifications
and regularly cleaning surfaces.

If at any point before or during
your move, you suspect you've
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been exposed to the virus or have
symptoms, contact your mover to
determine what to do.

AFTER YOUR MOVE

Thoroughly clean your new home
before you unpack and settle in.

In addition to cleaning your
furniture and belongings as you
unpack, make sure to properly
dispose of all packing materials.

Contact your local government
agency if you have questions
regarding the disposal or recycling
of boxes and other packing material.

*These Guidelines represent
recommendations based on current
NCDC Guidelines and are subject
to change based on our evolving

understanding of COVID-19, the
availability — of  equipment,  the
personal  preferences of each

customer; and other federal, state
and local regulations that may be

issued from time to time.
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heir fraud may be noticed

I when a gaggle of individuals
either form a fake and
unprofessional company or use
the name of a reputed packers and
movers company immediately.
Fraud companies generally cause
lots of delays in delivery, wouldn't
answer your calls at the most
crucial and needed times, or
could find yourself stealing your
goods or holding them captive
in demand for extra money.

Not all packers and movers you
discover online are reliable to
trust blindly. While looking for the
simplest shifting service provider,
you would possibly  stumble
upon numerous fraud-moving
companies offering services at
cheaper rates. Don't fall prey to
such companies for saving some
bucks as hiring them may cost you
over the number you're paying
for relocating with them. For
the protection of your precious
possessions, it's a prerequisite to
making sure that your packers
and movers are credible enough
to meet their commitments and
move goods with safety, speed, &
quality.

One should act as a
responsible customer

This problem never arises if we act
as responsible customerandbefore
hiring any packers and movers
don't forget to test and verifies the
background or documents, take
reference from reliable sources,
do proper research work, verify
their certification & license, and
get proper paperwork done, never
consider unreasonably low-cost
service, check websites of original
packers and movers before we
finish up into the unpredictable
troubles
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CASES REGISTERED

Some of the reputed companies
like ‘Aggarwal Packers & Movers
Limited” (APML), ‘And Leo Packers
and Movers India Pvt. Ltd.’s original
website encompasses a section
‘Beware of fraudsters’ which
mentions, ‘We are beholding a
variety of cases that are bringing
the increased operations of faux
companies and their advanced ways
totraptheinnocents. Thereare gangs
running fake moving companies.
Even a complaint was received by
the Crime Branch from Sandhya,
a representative of the Aggarwal
Packers and Movers regarding the
fraud with customers within the garb
of her company’s name. Delhi Police
has busted a gang running a fake
transport company impersonating
a number one packers and movers
firm and arrested four persons who
allegedly duped several customers
on the pretext of providing low-
cost services as compared to other
reputed and original packers and
movers. Companies running with
faux names also ruin the reputation
of the companies that are doing a
sincere job in relocation.

Customers Should Avoid
Relocation Companies With
Similar Brand Names

Customers should avoid relocation
companies that have names similar
to big, iconic brand names in India
and worldwide like Blue Dart, DHL,
Gati and VRL. These companies

are not actually related to the
relocation industry, but due to them
being huge brands, customers think
that they will not face any problems
if they hire them for moving. As per
the research done by MFI, many
frauds happen in the name of these
huge companies as it becomes
easy to trap the customers by brand
names.

Types of issues faced by
clients as well as relocation
services

There are lots of small,
disorganized, unprofessional, and
dishonest packers and movers
businesses that startup on a really
low budget, use fake websites and
faux GST, and entice customers
with a range of pricing offers like
free storage, free packing, free
fixing, or providing complimentary
services at practically no cost, etc.
These gullible clients take them
au courant for their offers and
find themselves stuck. Because
of their lack of understanding of
how a business should function,
they're frequently unable to
predict ~ which  methods  of
transportation are wont to move
the products. When transporting

goods,  businesses  frequently
incur costs that they subsequently
recoup from customers and

unless customers don't pay the
compensation price, their items
remain on hold or in transit, most
of the shoppers received goods
after many days which are either
damaged or unmannerly packed.

Sometimes reputed
companies are guilty too

They are unable to line their
communication, pricing,
packaging, and loading matters
with clients in an exceedingly
proper manner  thanks  to
ignorance, misinformation, and
lack of experience. There are only
150-200 reputable  relocation
companies in India, and most
of them aren't well-trained and
don't have any estimation about
the worth value they must charge
for loading the products of the
purchasers, causing confusion
in (terms of load measurement)
while shifting the products, how
safely the packaging must be in
hot water long distance, what



percentage labors and tools are
required in destination location
while conducting the entire task,
many times there arent any
service providers on destination
location who can deliver the
businesses goods at a competitive
price. Low quotation, goods loss
cases, breakage and damage of
products cases, Companies deliver
the products in pieces in spite of
everything the parts are put together
at a specific location because they
lack the desired conveyance to
load the products in accordance
with their amounts, which ends in
significant delays in package delivery.

ROLE OF MFI

To limit and resolve such extreme
cases of fraud by packers and
movers companies, stealing
huge quantities of products from
customers who are shifting from
one place to a different, assistance
named "Movers Federation of India”
(MFI) has been launched, which has
registered around 100+ cases within
5 years and succeeded in resolving

around 70% to 80% of cases till date.
On an issue from MFI co-founder
and secretary Anoop Mishra about
the kind of complaints yet received
under MFI, Mishra says, ‘Most of the
complaints are likely to alter within
the pricing before the products
shift”. Budget moving companies
or packers and movers firms finalize
the budget at an occasional cost, but
in most cases, they demand extra
costs. Inadispute, they threaten their
customers to carry the products.

Conclusion

Overall being a customer, one must
compose their mind to identify
fake packers and movers with their
smartness & research. It's a giant deal
if you identify the traps of moving
companies before choosing any of
them for relocating your stuff. It's
not every time packers and movers
companies are at fault. If we see
then there are out of 10, 6 casesare
against customers because of their
irresponsibility while checking for
relocation services or setting the
price unmannerly.
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“Being a NPO, MFI help victims
via tracking, network practices, or
acting as a link between company

and customer to resolve the
disputes and take a look at their
best to recover the products and
successfully deliver them to their
location.”

On their "official sites,” packer and
moving companies should also
list fraudulent websites to prevent
buyers from confusing them with
legitimate businesses. Customers
and relocation service providers
share equal duty in ensuring
proper documentation and
communication before closing
any contract to avoid future legal
issues for either party.

-Manasvi Gupta
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The Impact Analysis of

CHANGES & EFFECTS

IN THE RELOCATION SECTOR OF INDIA POST PANDEMIC!

The instant execution of the
lockdown in the nations hit
many industries, causing the
unanticipated closure of their firms and
the collapse of the economies. The
length of their presence throughout
their activities wasn't known at first
because the governments were
still trying to regulate the situation.
The migration industry was one
of the major sectors in India that
were significantly damaged by the
COVID-19 detentions that began in
2020. Since the primary function of
this packers and movers’ sector is
to assist individuals in moving from
one location to another with their
belongings, the sudden imposition of
a complete lockdown in the nation
quickly put an end to their operations.

Due to the widespread fear of a
deadly epidemic in the nation and
the strict lockdown regulations put
in place by the government, people
postponed their relocating plans. The
moving industry faced a dilemma as a
result. It was obvious that this area of
the logistics industry may experience
next-level developments in the
near future. The short-term effects
were abrupt and frequently severe.
Numerous  additional employees

were judged necessary and continued
to work in hospitals, supermarkets,
garbage trucks, and warehouses while
adhering to new protocols designed
to stop the spread of the unique
coronavirus.

INFLUENCE OF THE CRISES

The COVID-19 pandemic caused a
number of businesses to cease or
scale back operations, which resulted
in a considerable decline in sales and
changes to employment, but with
incredibly diverse consequences on
different  businesses.  This  section
evaluates the effects of the outbreak on
operation status, sales, and employment
across these three dimensions. The
statistics provide a complete picture of
how businesses have been performing
and adapting to the current crisis
because the poll was administered in
several countries and those nations
were dealing with different stages of the

COVID-19 outbreak.

EFFECT ON SALE

Large-scale and pervasive negative
effects on sales have been identified
across firms. On average across the
nation, 847% of businesses reported lower
sales in the 30 days prior to the interview
compared with the same period last year.
With a standard deviation of 0.25, the
cross-country average points to a sales
decline of nearly 49% from the same
time last year. Although the COVID shock
had its greatest effect at the height of the
crisis, the sales decline is still significant
ten weeks afterward. These findings are
consistent with the observation that
these activities frequently necessitate
more face-to-face encounters and are
more likely to be discontinued even six
weeks after the peak of the pandemic.

CHANGING DEMAND AND
SUPPLY

Relocating to developing nations
with more human capital at lower
costs.This  would  present new
prospects for packers and movers to
provide their clients with their skilled
services. A better position for moving
businesses in such a situation will
result from the identification of these
nations. Additionally, since society
has evolved, some businesses are
willing to spend money on digital
technology services rather than
relocation costs. The Packers &
Movers is one of the reputable and
reliable internet reference directories
of Indian packers and movers that
conduct business both domestically
and internationally. The portals
assist individuals in connecting with
trustworthy, previously vetted movers
and packers that match their needs
and price range.

THE RELOCATION
INDUSTRY HAS ALSO
BEEN AFFECTED BY THE
COMPLETE LOCKDOWN

The pandemic forced mobility
specialists  to  adapt innovative
techniques that move people in a safe
and secure way while still adhering to
government rules. Since the website
only provided moving-related services
and had been collaborating closely
with moving companies, it had been
able to observe a significant shift in
this industry’'s landscape following
COVID-19. Lockdowns and other
containment measures caused a
significant commercial interruption,
while government actions to combat
illnesses and stop the spread of the
virus led to worldwide supply shocks,

42 REFLECTION



particularly in manufacturing. The sector in India noticed a
dip in applications for transcontinental moving; even those
for local relocation saw a sizable drop.

HOW THE RELOCATION INDUSTRY
ADAPTED NEW TECHNOLOGIES DURING
THE LOCKDOWN AND INCREASED ITS
GROWTH WITH KEEPING IN MIND ALL
THE PRECAUTIONS

DELIVERIES WITHOUT CONTACT:

In order to limit the points of interaction between them and
their clients, packers and movers adopted social distancing
principles in their moving procedures. The majority of
well-known moving businesses tailored their services by
encouraging online payments, uploading and updating

papers online, and invoicing and e-billing.

VIDEO CALL HOME SURVEY:

In order to give moving cost estimates, the pre-move survey
was previously completed face-to-face at the customer's
home. The customer will now be asked to give them a tour
of their residence so they can get a sense of the moving
requirements. Paperwork will be electronically signed in
accordance with social conventions of distance.

PROCESS OF TRANSPORTATION HALT:

Transportation of goods ceased to function as a result of the
closure of city-to-city roadways. Since there was no work,
many truck drivers went back to their hometowns. Due to
fluctuating gas prices brought on by the GDP decline, there
were fewer transport vehicles on the roads.
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IMPLEMENTING SAFETY MEASURES:

As soon as the relocation sector resumes operations, moving
businesses must implement COVID-19 safety procedures.
During the move, the moving specialists must utilize N95
masks, gloves, and PPE kits. Every packed box is sanitized, and
workers and customers maintain zero contact with each other.
Given the social norms of distance, paperwork will be signed

virtually.

INCREASING DEMAND FOR WAREHOUSING
SERVICES:

During the epidemic, demand for warehousing and storage
services increased. Rent savings are possible, and people can
store important items safely until they relocate. These services
are offered for both immediate and long-term needs.

CONCLUSION

The movers and packers’ sector in India faced their
worst challenges during the shutdown situations. After
the COVID crisis that affected the nation, there were
substantial reformations. The demand for household
shifting increased when the lockdown regulations were
relaxed since people were prepared to resume their
relocation. Online tracking, in-the-moment updates, and
no-contact deliveries may last for a very long period.

-Garima Dobhal

GARUDA LOGISTICS SOLUTIONS

LOGISTICS, TRANSPORTATION
PACKERS & MOVERS

Our Services
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Full Truck & Part Load Booking
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Office Relocation

Daily vehicle available for
Mumbai, Bangalore, Chennai,
Vizag & Delhi

8168031725 / 9969538183

GOVT./CDA APPROVED | COMMAND EMPANELLED

22/601. NR MAHAVIR ENCLAVE, NAVY QUARTERS.
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New Delhi: Scams by fraudulent Packers and movers companies is a common instance for
many years. Scamsters target consumers by offering low bid estimates and then disappear
with goods and vehicles .

No delivery of goods on deadline , demanding for more money before delivery of goods,
partial theft of goods in transit and no insurance of goods despite insurance charge billed
are some other usual malpractices by rogue packers and movers companies .

Some good samaritans with founder Aji Sharma (Bangalore) from Relocation Industry
decided to set up Movers Federation of India (MFI ) in 2018 to make things better and save
this billion dollars industry.

MFI filters and choose best packers and movers companies under its umbrella, train them

to use latest technologies and human resource methods to provide hassle free services for
censumers. This organisation also runs campaigns to make people aware about the scams
by fake packers and movers companies which have been mushroomed in every city.
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MFI MEMBERS' NETWORKS

MAJOR CITIES

JAMMU
CHANDIGARH I~
DELHI/NCR JAMMU@
JAIPUR _
LUCKNOW CHANDIGAR
AHMEDABAD
INDOR
BHOPAL
RANCHI
PATNA
GUWAHATI
NAGPUR
RAIPUR
KOLKATA
BHUBANESWAR
HYDERABAD
MUMBAI i o Y
PUNE i I BANESWAR
BENGALURU
CHENNAI
COCHIN
PORT BLAIR

@RU JIEZENNN

. PORT BLAIR

Scan

Before you choose one for your SEHVI“G #mfimovers Network
shifting, Ask MFI Expert Advisors
for reference check for Feel 2MII_I_I“N

Join & Support us at- Wﬂml“ 50+
#SecureEveryMove Initiative CITIES

To LL_ FR E E www.moversfederatio n.org
(FOR COMPLAINTS AND ENQUIRIES)

1800-121-81818 SRFLEae BIIE FE AR




- CONTACT FOR AD PLACEMENTS &
PUBLICITY MAGAZINE SUBSCRIPTION

@ ) MANTRA @ +91 930 555 4444

e MBUAS Shy Atrecs: fei reflection@publicitymantra.com
www.publicitymantra.com
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6TH NATIONAL CONFERENCE

11 TO 12 FEB 2023
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JOIN MFI
AND BE THE PART OF THE

REVOLUTION

AND WITNESS THE'REFORMS THAT MOVERS FEDERATION OF INDIA
IS BRINGING IN THE RELOCATION INDUSTRY OF INDIA.

For Membership visit: www.moversfederation.org




Movers Federation of India

2MILLION 50- zuum CFT £)50-

CUSTOMERS CITIES WAREHOUSE VEHICLES

MFI Movers Business Park

118 Singanayakanahalli Yelahanka Hobli Bangalore North, Bengaluru
Karnataka, India Pin-560064

Q@ +917090-678-678 () 1800-121-81818

Mail- info@moversfederation.org | www.moversfederation.org



